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A Consumption Desires

+10%

o

vs. last
year

Meat Poultry Seafood and Vegetables and Whole grains Nuts, nut butters, Other plant-based Plant-based meat
shellfish fruits beans protein or egg sub



Consumption Desires

4-YEAR
PENETRATION GROWTH
{ Almond Milk 3.3% +57%
~ vs. last Coconut Milk 2.2% +104%
year
b
Soy Milk 2.1% -14%
Oat Milk 1.4% +++%
Rice Milk 0.3% -

Dairy Non-dairy substitutes @ DATASSENTIAL
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Plant-based eating seems better to consumers.

If society reduced consumption of meat and increased consumption of plant-based foods..

70%

AGREE IT'S
HEALTHIER

DISAGREE COMPLETELY

DISAGREE SOMEWHAT AGREE

COMPLETELY

MNEITFIZR

AGREE
SOMEWHAT

DISAGREE COMPLETELY
DISAGREE SOMEWHAT

MNEITFIER

627%

AGREE IT'S

BETTER FOR THE ENVIRONMENT

28%

AGREE
COMPLETELY

AGREE
SOMEWHAT
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Climate Panera’s ‘Cool Food Meals®' Come Just Salad's Latest Menu

Innovation: Adding Your Carbon
Footprint to Your Meal

on the menu With a Lower Carbon Footprint

More than half of its menu boasts an eco-friendly badge.

By Thrillist News Published on 10/14/2020 at 5:48 PM

Fast casual chains are
experimenting with
climate menus.
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Right now, 26% of greenhouse gas
emissions are created by the food system.

YOUR FOOD CHOICES CAN CHANGE THAT.

From reusable bowls to a climate-
conscious menu, we're making everyday

ENVIRONMENTAL CHOICES a little easier.
Not to mention you'll get the best fresh,

healthy meal in town.

For the planet, every meal counts.

EAT WITHIPURPOSE:
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From reusable bowls to a climate-
conscious menu, we're making everyday
ENVIRONMENTAL CHOICES a little easier.
Not to mention you'll get the best fresh,

healthy meal in town.

For the planet, every meal counts.

EATWITHIPURPOSE.




FOOD
CHOICES = :
CLIMATE
CHOICES-$

And you just made
a good one

proud partner of

FOOD FOR
CLIMATE . "
LEAGUE




“We could mitigate climate change by eating differently.”
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You eat what you are.



Consumers are loyal to plant based.

Those that eat plant-based items NOW overwhelmingly plan to continue.

877

YES

Do you think you think you will continue to have more

plant-based items for the foreseeable future?

13%

NO



11%

of Americans have tried
at least one type of
plant-based meat
alternative

how often do you eat each of the

following types of meat alternatives?

ASSENTIAL



Unbranded Pl: £9%
Branded Pl: 65%
Uniqueness: 50%

Frequency: 29%
Draw: 55%
Value: 37%

$10.99

$10.59

BEYOND FIERY FAMOUS STAR

superstar Unbranded Pl: 46%

Branded Pl: 48% W % %

Uniqueness: 50%
Frequency: 30%
Draw: 56%
Value: 30%

specialty appeal

SWEET EARTH AWESOME
BURGER

Unbranded P-
Branded Pl-
Uniqueness:

Frequsency:
Draw:
Walue:

BEYOND FRIED CHICKEN

BEYOND
Fried Chicken

Unbranded PI:
Branded Pl:

Uniqueness: 56
Frequency:
Draw: spacialty appeal
Value:




INTEREST IN MEATLESS MEALS AT RESTAURANTS

Lunch Dinner Breakfast







concerns with plant-forward eating

Might not taste good  39%

Being hungry two to three hours later  35%

Paying too much for plant-based ingredients  34%

Not getting enough protein  28%

Not fitting the mood or occasion of the meal  16%




concerns with plant-forward eating

Might not taste good

Being hungry two to three hours later

Paying too much for plant-based ingredients

Not getting enough protein

Not fitting the mood or occasion of the meal

39%

35%

34%

28%

16%

flavor first

satisfying dishes

that spotlight what's there, instead of what's not



Supports digestive health

Protects me from long-term
disease

Helps me lose weight

Supports bone health

Supports healthy skin/hair

Gives me more energy/stamina for
physical pursuits

Protects me from getting sick

Gives me more energy/stamina for
mental pursuits

HEALTH/
IMMUNITY
BENEFITS

CONSUMERS LOOK
FOR IN PLANT-BASED
OR -FORWARD FOOD




PLANT-BASED
CATEGORY TRENDS



TOP PLANT BASED DISHES D Menureni

MENU 1-YEAR 4-YEAR o, e .

PENETRATION GROWTH GROWTH _#' - »
Salad 33.4% -3% +10% v _
Soup 20.9% 2% -8% e, WL
Burger 20.2% +4% +45% _— ; ‘ oL
Sandwich 20.1% : s e S %\
Pizza 14.1% 2% N e S SR
Bow 11.9% +10% +55% & A |
Curry 9.3% -1% -2%
Pasta 8.5% -4% +17%
Wrap 8.1% +3% +8%
Burrito 7.8% - +6%
Taco 6.4% +4% +38%
Fried Rice 6.4% +6% +7%
Ma Po Tofu 5.0% +15% +7%
Mac and Cheese 4.2% -6% +73%
Quesadilla 4.0% -3% +8%
Pad Thai 4.0% -4% -
Spring Roll 3.9% -10% -18%
Omelette 3.8% -4% -7%
Dumpling 3.3% +2% +10%

+35%

Falafel +20%

3.1%

agw KEIHAL
!

@ DATASSENTIAL



TRENDING PLANT BASED
DISHES

PENETRATION GROWTH  GROWTH _ ;f
Buffalo Cauliflower 0.6% +14% +1328% Vo
Avocado Toast 1.7% +22% +993%
Cauliflower Wing 0.4% - +971%
Spaghetti and Meatballs 0.2% +133% +525%
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Churro 0.5% - +480%

Plant Based Burger 10.0% +14% +445%
Nashville Hot 0.2% +100% +435%
Biscuit & Gravy 0.4% +120% +391%
Cacio e Pepe 0.3% +150% +346%
Breakfast Sandwich 0.5% - +316%
Poke 0.9% -4% +287%

Donut 0.7% +50% +275%

Fried Brussels Sprouts 0.4% - +257%
Kale Slaw 0.3% +33% +257%
Taco Bar 0.5% - +212%
Latte 0.3% - +197%

Street Taco 0.3% +43% +197%
Vegan Burger 1.6% +18% +174%
Poutine 0.2% +50% +168%
Veggie Sub 0.3% +138%

+++ indicates growth over 200%
MenuTrends 2021, PENETRATION: Of restaurants serving plant based dishes, % that offer...



MOST MENUED MEAT ALTERNATIVES v

MENU 1-YEAR 4-YEAR
PENETRATION GROWTH GROWTH
Mushroom 75.5% -4% -5%
Bean 64.0% -4% -5%
Pea 27.5% -1% -9%
Eggplant 271% -10% -15%
Black Bean 26.9% -6% -2%
Almond 24.4% -12% -11%
Walnut 23.0% -13% -15%
Cauliflower 21.1% -5% +22%
Tofu 19.2% -1% +4%
Pecan 16.7% -10% -9%
Chickpea 15.3% -6% +1%
Beet 15.0% -15% -15%
Cashew 14.4% -3% -1%
Portobello Mushroom 12.1% -12% -22%
Quinoa 12.1% -1% +16%

O

MenuTrends 2021, PENETRATION: Of restaurants serving apps, entrees, or sides, % that offer...



TRENDING MEAT ALTERNATIVES

Plant Based Burger
Jackfruit

Nut Butter

Fried Cauliflower
Soy Chorizo

Plant Based Chicken
Pea Protein

Chia

Mushroom Bacon
Cauliflower Steak
Vegetarian Sausage
Falafel Burger

Beet Burger

Yellow Lentil
Cauliflower

+++ indicates growth over 200%

MENU 1-YEAR
PENETRATION GROWTH

6.0% +24%
0.7% +33%
0.1% -36%
1.7% +9%
0.5% -
1.0% -2%
0.2% +37%
1.8% -12%
0.3% -
0.4% -10%
0.7% -10%
0.4% -6%
0.1% +67%
1.0% +19%
21.1% -5%

MenuTrends 2021, PENETRATION: Of restaurants serving apps, entrees, or sides, % that offer...

4-YEAR

GROWTH

+939%
+431%
+249%
+107%
+66%
+63%
+57%
+56%
+55%
+49%
+43%
+41%
+25%
+25%
+22%




PLANT BASED MEAT



PLANT BASED
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PENETRATION

58.6%
Patty 25.9%
Roast 11.7%
Meatball 5.3%

Vegetarian Sausage 4.4%

Veggie Bacon 3.0%
Soy Chorizo 3.0%
Crumble 1.8%

Plant Based Chicken 1.1%

b
+++ indicates growth over 200%

* MenuTrends 2021, PENETRATIC

1-YEAR 4-YEAR

GROWTH GROWTH §

-1% +18%
-3% +38%
+18% +36%
-16% -15%
-24% -2%
-6% -2%
+16% +148%
+17% +195%
+6% +430%

TOP PLANT BASED MEAT

ANALOG FORMATS

@ DATASSENTIAL



Over half - 52% - of Gen Z
thinks plant-based meats can
taste better than traditional
meats, compared to 37% of
consumers overall.

Q: Do you agree or disagree: | think it's possible that plant-based meats (like the Impossible Burger or
Beyond Meat) can taste better than traditional animal counterparts? | Fielded November 2021 (n = 1000)



NON DAIRY



PLANT BASED DAIRY




Today 41% of Gen Z says they drink
alternative milk daily or weekly,
while about the same percentage
(42%) say they rarely or never
\ drink traditional dairy milk.
—

Q: Which of the following best describes your personal experience with drinking alternative “milks” like oat milk, almond milk, soy milk, etc.? | Fielded November 2021 (n = 1000)
Q: Which of the following best describes your personal experience with drinking traditional dairy (cow’s) milk? | Fielded November 2021 (n = 1000) |@)



TOP NON DAIRY MILKS D Menutrends

1-YEAR 4-YEAR
GROWTH GROWTH

PENETRATION

Almond Milk 3.3% +1% +57%
|
Coconut Milk 2.2% +3% +104% |
Soy Milk 2.1% -16% -14%
Oat Milk 1.4% +150%  +2236%
Rice Milk 0.3% 18% . 1
Hemp Milk 0.1% +50% +100%
Cashew Milk 0.1% -33% - ,
e ———— - Pr T R
/ ) % )

+++ indicates growth over 200% / # " @ DATASSENTIAL

MenuTrends 2021, PENETRATION: % of restaurants serving non alcoholic beverages % that offer...



Almond Milk

Coconut Milk

Plant Based Milk
Soy Milk
Oat Milk

Cashew Milk

Hazelnut Milk
Rice Milk

Walnut Milk

Pistachio Milk
Flax Milk

Macadamia Milk

Quinoa Milk

Hemp Milk
Pea Milk

92%
88%
70%
86%
67%
65%
60%
63%
47%
41%
40%
41%
33%
29%
22%

60%
54%
42%
43%
28%
22%
23%
22%
15%
10%
10%
12%

9%

8%

20%
8%

15%
7%
6%
3%
3%
3%
3%
2%
2%
2%
1%
1%

EEONE [T

18%
12%
12%
8%
7%
5%
5%
4%
4%
3%
2%
2%
2%
1%
1%

o

HATE IT

8%
8%

9%

12%

5%

5%

4%

5%

3%

3%
3%
2%
2%

2%

2%




NON DAIRY

MENU 1-YEAR 4-YEAR KNOW TRIED

PENETRATION GROWTH GROWTH [T [T
Nutritional Yeast 0.2% -14% +20% 49% 22% 3% 4%
Vegan Cheese 2.7% +15% +208% 47% 17% 3% 3%
Cashew Cheese 0.3% -6% +6% 28% 11% 2% 2% -
~ Vegan Cream >
| 9Cheese 0.1% ; +149% 39% 13% 2% 2%
Soy Cheese 0.1% -13% -37% 39% 12% 1% 1% 4

uTrends 2021, PE_NETRAT-IdN: % Of restaurants servings apps, , Of ids % that offer.. _ = - : f |D
OR 2021, APPEAL: % of gen’pop consumers who... : - +++ indicates growth over 200% - - . % @ DATASSENTIAL
ked by Love It = e = R - = - : = g . 5 -




NON DAIRY INTRODUCTIONS

&

HONEY ALMONDMILK COLD

BREW

Unbranded Pi:
Branded PI:
Uniqueness:
Frequency:
Draw:

Value:

SCORE

71

consider

b £

GOLDEN PEACH COCONUT
REFRESHER

ARG

VATV,

Unbranded P1:
Branded PI- SCORE

Uniqueness: i W i 7 1
FrE'qUEI'ICjI': i i R

Draw:
Value:

specialty appeal

SCORES 2021, COMPOSITE SCORE: Reflects overall performance across 6 key metrics (100 = best in class; 1 = worst in class)

GOLDEN SPICE COLD BREW OAT
LATTE

Unbranded Pl: 37% #* & &
Branded Pl: 48% % ¥

Uniqueness: 56% 49
Frequency: 21% ¥ %%

Draw: 41%

specialty appeal
Value: 32%

e

Unbranded P1:
Branded Pi:
Uniqueness:
Frequency:
Draw:

Value:

@ DATASSENTIAL



DESSERT



PLANT__BASED DESSERT TRENDS
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Soy l\/||||<

Hemp

L e

Ube
AR

Flax

TR TN s
Coconut Oil
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Quinoa sg‘
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Agave \QEEREE I\

@ MenuTrends

@ DATASSENTIAL



PLANT BASED DESSERT INTRODUCTIONS
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OREGON BLUEBERRY SHAKE

Unbranded Pl:
Branded P e

Uniqueness: 7 4
Frequency:

Draw:

specialty appeal
Value:

Unbranded P1:
Branded PI:
Uniqueness:
Frequency:
Draw:

Value:

l._|"l

SCORE

45

consider

SCORES 2021, COMPOSITE SCORE: Reflects overall performance across 6 key metrics (100 = best in class; 1 = worst in class)

CARAMEL & COOKIES ICE CREAM
SANDWICH

Unbranded Pl:
Branded Pl:

Uniqueness: 7 o
Frequency: LA & &
Draw:

consider
Value:

e

T "‘E'."‘
S LUl

@ Scores
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n

VEGAN CHOCOLATE BROWNIE

Unbranded PI:
Branded PI:
Uniqueness:
Frequency:
Draw:

Value:

43

consider

@ DATASSENTIAL



BREAKFAST
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HEALTHY HALO

Meatless and dairy free options are moving onto
breakfast menus, from vegetarian sausage to
plant based dishes like acai bowls.

Plant Based (EAELZN

Dairy Free (EREEZN
Acai Bow! (QRRIEAN

Vegan QRIEL

chia (EREEN

Vegetarian Sausage (QREEZN

4-year penetration
% change

MenuTrends 2021, PENETRATION: 4-year menu penetration growth among restaurants serving breakfast apps/entrees/sides



SOUTHERN INSPIRED

Chicken-based southern dishes have exploded
on breakfast menus over the past few years.

Nashville Hot Sa4eERs

Buttermilk Chicken @SSallosrz

Fried Chicken Sandwich +97%

Southern Fried Chicken +92%

Chicken Biscuit CEEsSEr

Chicken & Waffles +61%

4-year penetration
% change

MenuTrends 2021, PENETRATION: 4-year menu penetration growth among restaurants serving breakfast apps/entrees/sides



SPICY &) MenuTrends

Spicy flavors with a range of different spice levels
are gaining traction on breakfast menus.

Chili Flakes (GEalSENS

Spicy Mayo (GEEEISE

Chipotle Aioli (GRllEZE

Spicy Honey \QERElSERE

Buffalo (GEEaERS

Hot Sauce (RESNE

4-year penetration
% change

penetration growth among restaurants serving breakfast apps/entrees/sides



PLANT BASED BREAKFAST INTRODUCTIONS ®scores
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PEACH & BLUEBERRY SMOOTHIE EVERYTHING PLANT-BASED IMPOSSIBLE BREAKFAST
WITH ALMONDMILK SANDWICH BURRITO

Unbranded Pl Unbranded PI: o Unbranded P!: Unbranded P!:
Branded Pl e Branded P s

Branded P! ir o SCORE Branded Pl:

Uniqueness: & o 7 7 3 Uniqueness: i o o 7 2 Uniqueness: 55 Uniqueness: i e 8 3
Frequency: Frequency: L Frequency: o Frequency:

Draw: i o specialty appeal Draw: i volume driver s specialty appeal Draw: 51%

Value: Value: - Value:

Value: 31% # % &

SCORES 2021, COMPOSITE SCORE: Reflects overall performance across 6 key metrics (100 = best in class; T = worst in class) @ D et



COUNTER TRENDS



3 Whole Foods CEO says plant-based

- 'meat' is unhealthy
When lt ComeS tO plaﬂt-based fO OdS, It may be good for the environment, he told CNBC, but maybe not for

it's time to get back to our roots

our bodies.

Plant-based meat alternatives, like
new nuggets from KFC, sound
healthier. But are they?

Those fake-meat hamburgers might not be a planet-
| saver after all

There's a growing backlash against the rise of

fake meat — here's why


https://www.courier-journal.com/story/life/food/2022/01/24/plant-based-food-kfc-mcdonalds-burger-king-may-not-healthy/6512557001/
https://www.thestar.com/news/insight/2022/01/23/those-fake-meat-hamburgers-might-not-be-a-planet-saver-after-all.html
https://www.restaurantdive.com/news/when-it-comes-to-plant-based-foods-its-time-to-get-back-to-our-roots/617372/
https://www.cnet.com/health/nutrition/whole-foods-ceo-says-plant-based-meat-is-unhealthy/
https://www.today.com/food/there-s-growing-backlash-against-rise-fake-meat-here-s-t164597

iy

| don’'t need my peas to pretend
to be a cheeseburger.

S

b



sumers say they
plant-based foods

: NN :
Q: Choose ‘I prefer pIanf—base@foe& that
plant-based beef or milks." or “I prefer pbar)‘t‘—

vegetable instead of mimicking anothe‘r food




TN
SHOUK,
WASHINGTON D.C.







“of consumers say the mo:
important factor for pla pbased
foods is that they are healthy







Recipe
Inspiration with
Chef Kevin




Thank you & Questions

Stay Connected!

\ 4

North America

FOODSERVICE Website: generalmillscfcom (@) @generaimilisct General Mills North

America Foodservice
The Heart Away-From-Home

Bell Institute of

Lell institute Website: bellinstitute.com @) esellinstitute n Health & Nutrition
General Mills ’ qt Generql Mi"S



https://www.instagram.com/bell.institute/
https://www.facebook.com/bellinstitutegenmills/
https://www.instagram.com/generalmillscf/
https://www.facebook.com/GeneralMillsConvenienceAndFoodservice/

Additional Resources

Need some menu ideas? Marketing Tools
Check out our new recipe book, the full «  Point -of-sale. danglers and clings for coolers
« Parfait lid stickers

collection and a video from Chef Kevin that

is sure to inspire. «  Social toolkit with imagery

NCW! V-
| Y Downloads

ParfaitPro

caliyfresbaniit

DAIRY EREE, -
FLAVOR FULL.

_’ A 4 .\_ k.
A 4 0 -
" ) f
3 » 4 %%
7 2 R W
b Tt @
Dairy Free Instagram social assets Dairy Free Facebook social assets

Culinary Inspiration Video: link
. . . Download Download
Dairy Free Recipes: link

Yoplait ParfaitPro® Dairy
Free Rebate:

\ 4
North America
FOODSERVICE

Save $10 per case

. on Yoplait® Parfaitpro® Dairy
Free Vanilla, Coconut Based
Yogurt Alternative

June 1, 2022 - August 31, 2022



https://www.generalmillscf.com/resources/videos/yoplait-dairy-free-culinary-inspirations
https://www.generalmillscf.com/browse-recipes/special-collection/dairy-free
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